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British

BAKER

BRITISH BAKER Monthly magazine
MAGAZINE Average net circulation

5,402

www.britishbaker.co.uk

British Baker email newsletter

CakeWire quarterly
email newsletter

EMAIL
NEWSLETTERS

29,061
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British

BRAND REPORT
SEPTEMBER 2017

~ TOTAL BRAND UNIVERSE 110,625  LEiser———

British Baker

5,402 Twitter followers
Facebook likes
Mational Cupcake Week
Twitter followers
Facebook likes

FACE=-TO-FACE Baking Industry Awards

Mational Cupcake Championships
19,503

Britain's Best Loaf competition
Foodex
Farm Shop & Deli

Print figures are based on the average net circulation July-Dec 2016
Website and Newsletter figures based on a 3 month average
Face to Face figures are anmual

15,149

13,912

William Reed

INFORMING BUSINESS GR 'WTH
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British

BAKER

MONTHLY MAGAZINE

5,402 average net circulation
The market-leading fully reguested and paid for print title serving the UK bakery sector. Ouwr remit

and reach inchedes plant bakeries, craft and artisan retail businesses, farm shops and garden centre
chains, supermarket in-store counters, cake shops and cof fee ohains, whol esale and cat ering bakery
suppliers, plus all allied equipment, ingredients and food to go companies. The magazine contains
news, market data, bakery trends, inspiration and retail help, busin ess profiles and newproducts. |t is
the conduit via which the professional UK baking ind ustry communicates. Supplements on topic-specific
content back the core of fer.

Independent and trusted, british bakeroo uk delivers breaking news as it happens_ For subscribers,
valuabde information is available including pricing data, category reports and company profiles. The site
also features video interviews with leading industry figures in addition to coverage of forwand-t hinking
conferences and exhibitions, as well as ‘How To' and recipe concepts to lead innovation within craft and
artisan businesses.

EMAIL NEWSLETTERS 29,061 opted-in subscribers

The British Baker email newsletter is delivered three times a week to an audience that has opted in
to their prefermed news channel. The newsletters provide a summary snapshot of the leading news
stories, product info, and activity from the UK bakery sector. The reqular CakeWire newsletter is
dedicated to inspirng, educating and helping the UK's active community of prof essional cake makers
thrive and develop their businesses.

BRAND REPORT
SEPTEMBER 2017

¢!

British

BAKE
Vol

Give mo Tins a s
T e

British Baker and its wholly-owned brand Mational Cupca ke Week is actively engaged on Twitter,
via Facebook and Linksd in to its responsive marketplace. Comment ary, ideas and forwand-t hinking
suggestions are all led by British Baker's sodal networks. We understand our audience; what they
are thinking, what they are doiing, and what they are planning. And they trust our independent view

FACE-TO=FACE 19,503
The universe of the UK bakery sector's interest is encompas sed by British Baker's annual calendar

of events and exhibitions. Each activity runs to reward and showcase prof essionalism and excellence
and provide the total community with authorit ative, independent and trusted me chanisms to
demonstrate business integrity and product guality to their respective customer bases. The premier
annual event for the UK bakery market is British Baker's Baking Industry Awands that has been
running for 29 years.

Print figures are based on the average net circulation July-Dec 2016
Website and Newsletter figures based on a 3 month average
Fate to Face figures are annual

William Reed
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SEPTEMBER 2017 w2

0, —
BRITISH BAKER PRINT CIRCULATION FOR THE PERIOD 0.8%
JULY 2016 - DECEMBER 2016

Average net circulation 6,050

Analysis of the issue cover dated June 2017

Total Percentage UK 0s
M Paid Subscriptions 1,220 21.5% 1,148 72
Controlled Circulation 4402 T7.6% 4402 0O
Mon-controlled Free Circulation 48 0.8% 48
TOTAL CIRCULATION 5,670 100%

CONTROLLED CIRCULATION - 100% REQUESTED

Terms of control: directors, managers, buyers and purchasers with purchasing
authority or other individuals within the bread, cakes, biscuits, frozen food, snack
food, pastry, grain, cocoa, chocolate, sugar, coffee and tea manufacturing/ processing
sectors; sandwich/ coffee shops/ farm shops; confectioners and chocolatiers;
delicatessens, forecourts, grocery, convenience and fast food retail outlets; brewery
restaurant chains and hotel chains; distributors/ transport/ logistics companies; local
authorities; public sector and garden centre chains. Individuals within wholesale and

restaurant/ catering. And individuals within supermarket, corwenience store and 17 =
Co-operative head offices. W] ll],am Reed

INFORMING BUSINESS GROWTH
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The information contained in this publisher's statement has been reported
honestly and accurately in accordance with the WRBM mission and values. CONTACTS:

SALES MANAGER

Q WA L{ Matthew Bingham
O'U 01293 846572 | matthew.bingham@wrbm.com

Sonia Young SEMIOR SALES EXECUTIVE
Publisher Sara Beswick
01293 846547 | sara.beswick@wrbm.com

CLASSIFIED SALES EXECUTIVE
Joanne Brown
01293 610283 | joanne.brown@wrbm.com

PUBLISHER
Sonia Young
BRITISH BAKER IS PUBLISHED BY: 293 846507 | sonia.young@wrbm.com

William Reed Business Media Ltd
Broadfield Park, Crawley,
West Sussex RHTTSRT

www.william-reed.com
Registered in England No. 2883992 VAT No. 644 307352

Dated; 26 September 2017

William Reed
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PRINT OPTIONS & RATES

DISPLAY ADVERTISING RATES COSTper insertion) SPECIALS COSTperinsertion)
Double Page Spread £3,979 Inside front cover £2,094
Full page £2,072 Outside back cover £2,348
Half page £1,291 First right hand page £1,998
Quarter page £744 Advertorial page £2,544
British Belly band £3,843
Belly band onto DPS £POA
Gatefold inside front cover £POA
Polybagbranding £POA
Loose inserts From £1,394

Magazine Circulatiog 6,050
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EDITORIAL AND FEATURES LIST 2018

British

BAKER FEATURES LIST 2018

January May

Breakfast Bakery Displays, Fixtures & Fittings
Retarder Provers Depositors & Extruders
Bread Mixes Gluten-Free

Valentines Day Bake-off & Finished Goods

Flavourings & Colourings

February
Vegan Bakery June
Easter Desserts
Refrigeration / Blast Freezing Thins, Wraps & Pitta
Mixers Dividers & Moulders
Speciality Breads Sugar & Sweetenars
Flour
Supplement: Cake Trends & Recipes
March
Doughnuts July
Sandwiches Halloween
Deck, Convection & Rack COvens High-fibre / Low Gl & Seeded Bread
Improvers/Concentrates/Functional Ingredients Metal Detector & X-Ray
Patisserie Logistics

Supplement: FoodEx 2018 Cutting, Slicing & Portioning

April

Cookies & Biscuits August

Sourdough & Rye Bread Cupcakes

Bread & Roll Plant Tunnel, Combi & Convection ovens
Toppings & Fillings Yeast

Fruits, Nuts & Seeds Traceability, Weighing & Measuring

Transport

ADVERTISING - Sara.Beswick@wrbm.com 01293 846547
EDITORIAL - Vince.Bamford@wrbm.com 01293 845595

September

Packaging & Labelling

Christmas

Muffins

Sheeting & Laminating

Category Management

Pre-BIA Coverage

Supplement: Supermarket Bakery

October

Classic Cakes

Trays, Tins & Release Agents
Yum, Yums

Chocolate

Post-BIA Coverage

November

Pizza

Waste Management

Tray bakes & Slices

Sugar Reduction

Sweet Pastries

Ancient and Sprouted Grains

December

Healthy Breads

Hygiene & Cleaning
Savoury Pastries 8 Pies
Icings & Sugar Craft
Supplement: Wallplanner

British

Reclion you linow your nuts?
“Tastes and twiststo help you run rings. yourTivals
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CLASSIFIED & RECRUITMENT
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Established over many decades as the marketplace for products and services, the classified

Classified 1 Insertion 6 Insertions 12 Insertions

pages of British Baker provide a highly cost effective method of keeping your products and

services in the view of the key purchasing and specifying influencers, throughout the Bakery Full page £1,836 £1,652 £1,468
Industry. With a variety of options and packages, we can tailor a campaign to ensure you
. . 1/2 page £918 £826 £734
maximise your advertising budget.
1/4 page £516 £464 £413
For more information about classified advertising call:
01293 610283 / joanne.brown@wrbm.com 1/8 page £258 £232 £206
INNOVATION PANELS SCC£21.50 ' ' '

Innovation panels provide a platform to allow you to reach our high quality audience. They
allow you to communicate your message at the right time and in a standard template slot, of
either an eighth or quarter page. At just £252 or £403 per insertion, they deliver a very cost

effective means of hitting the market with your new launch or update. Full page £3,157

Qwe used British Baker magazine and website to advertise a recent online auction. Joanne offered 1/2 page £1,578
brilliant advice from the start on the most relevant publications and platforms for our project as well
as providing a competitive package to match our marketing budget. The response from our
marketing exercise was very impressive and contributed to a successful awction.

1/4 page £790

Matthew Corcoran, JPS Chartered Surveyors 1/8 page £497



mailto:joanne.brown@wrbm.com

Do you use classified sections to source products and services (%)

Digital

Pnnt

Online User Survey September 2016



BRITISH BAKER DIGITAL

BritishBaker.co.uldelivers sector news as it happens. Independent and trusted,

the site actively encourages debate and involvement in the issues of the day.

Delivering access to the latest ingredient prices and month to month
comparative data, easily digested industry information, bakery advice, legal and

food safety sections and even more intelligence on topics that matter.

Readers can also sign up to receive our regulae\esletters, follow us on

Twitter, LinkedIn and Facebook.



